Curriculum Vitae

PERSONAL INFORMATION

First name: Adi

Last name: Alic

Date of birth: 30/09/1982

Private address: Sarajevo, Bosnia and Herzegovina

Telephone: Business: +387 33 253 752 +387 33 275 994

E-mail: adi.alic@efsa.unsa.ba

Web page: www.efsa.unsa.ba

Fields of interest: International Marketing, Global Marketing, Strategic Marketing, Strategic

Brand Management, Marketing Channels, Retailing

EDUCATION BACKGROUND

Name of institution

Dates attended

Quialification achieved

Doctoral studies on Faculty of Economics,

University of Sarajevo, PhD - Doctor of 2010. — 2015. PhD of economic science

Philosophy Program

Postgraduate studies on Faculty of

Economics, University of Sarajevo, EFSA 2008. — 2010. MA in Marketing

Master

Facu.lty of Economics, University of 2004. - 2007. Graduate economist

Sarajevo

Facu_lty of Economics, University of 2002. - 2004. Economist

Sarajevo

Gymnasium “Mustafa Novalic” Gradacac 1997. - 2001. Degree of secondary
school

Elementary school 1989. - 1997. Elementary school degree

Working Knowledge of Foreign Languages [from 1 to 5 (1 = weak, 5 = excellent)]

Language Reading

Speaking

Writing

English language 5

ADDITIONAL SKILLS/ABILITIES (eg. computer software knowledge, driving license...)

SKILL/ABILITY Description

Driving licence B category

ECDL computers course Microsoft Office (Word, Excel, PowerPoint, Access); Open Office.org




PRESENT POSITION:

Institution:

School of Economics and Business in Sarajevo

Position:

Teaching Assistant at the Department of Marketing

Business Address:

Trg Oslobodenja 1

Postal code: 71000

City: Sarajevo

Country: Bosnia and Herzegovina

Phone: Fax:
+387 33/ 275 - 900

+387 33 275 - 994

E-mail:

adi.alic@efsa.unsa.ba

Website:

www.efsa.unsa.ba

EMPLOYMENT HISTORY

Previous full-time positions:

Institutions Dates Position held

Faculty of Economics, University of 2007. — 20009. Teaching Assistant, subject:

Sarajevo Statistics - external
associate

Sarajevo brewery 2007. — 20009. Brand Manager

Faculty of Economics, University of 01.01. - 01.03.2007. Tutor at the subject

Sarajevo Financial markets and
institutions

Faculty of Economics, University of 01.02. -31.07.2005. Tutor at the subject

Sarajevo Statistics

KEY QUALIFICATIONS

1. Expressed organizational and communication skills
2. Developed analytical and synthetic opinion

3. Being leader of team of 10 persons

4. SPSS (Statistical package for social science)

SPECIFIC PROFFESIONAL EXPERIENCE

1. Multiannual experience in teaching and lecturing;
2.18 months of professional experience on a position of brand manager;

3. Negotiation;

4. Sale and merchandising;
5. Research abilities, strategic and SMART goals;

OTHER RELEVANT INFORMATIONS

Awards (Special Engagement and Recognition)

. Awarded for being the best student during eight years at the Elementary School in Gradacac;

1
2. Awarded for being the best student during four years at the Secondary School in Gradacac;
3

. Award the 1st prize for the Best student project in the competition for the best students project on
prevention of drug addiction and drug abuse in BiH. The competiton was organised within "Chose
campaign, European Union Police Mission in BiH and State Investigation and

life, not drugs

Protection Agency, Sarajevo, Bosnia and Herzegovina;
4. Awarded for exceptional success at the first year of the study, 2002.

5. Awarded for being the best student during two years at the High Business School, Faculty of

Economics, University of Sarajevo, 2004/2005.




Additional professional education

1. Certificate of successful presenting the article: GLOBAL CRISIS INFLUENCE ON RETAIL IN
COUNTRIES IN THE SEE REGION, The 5" International Scientific Conference
“Entrepreneurship and Macroeconomic Management Reflections on the World in Turmoil”,
Juraj Dobrila University of Pula, Department of Economics and Tourism “Dr. Mijo Mirkovi¢”,
Pula, Croatia, 2011.

2. Certificate: “Brand management”, Philip Kotler, International Conference of the School of
Economics and Business in Sarajevo, Sarajevo, Bosnia and Herzegovina, 2006.

3. Certificate of successful completing of education: Profitability management, Module 1 —

Price management; Module 2 — Customer management , Kent Monroe, Sarajevo, 03. and
04. 11.2010.

4. Certificate of successful completing of education: Promotion of Doctoral Studies, World
University Service Austrian Committee , 11. and 12. 03. 2010.

5. Certificate of successful completing of education “Audit of quality and environment control
systems ” in accordance with international standard EN ISO 19 011, and getting vocation
“Internal auditor of quality and environment control systems ”, Sarajevo, 2008.

6. Certificate of successful completing of education “Successful sales and sales force”, professor
Nenad Brki¢ , Department of Marketing, Faculty of Economics, Sarajevo, Bosnia and
Herzegovina,2008.

7. ECDL computers course ( Microsoft Office (Word, Excel, PowerPoint, Access); Open
Office.org);

8. Certificate of completion business English language course, specific programme business
English general, Faculty of Economics, University of Sarajevo.

9. Course of English language (4 level, School “Simple” Tuzla, Bosnia and Herzegovina).

10. Certifikat of successful completing of education: ,Orientation of new employees”, 1 st Modul:
Regular and organizational aspects of business at educational institutions (EFSA), 2nd Modul:
Pedagogic-andragogic aspects of teaching and requirements of Bolonjskog process, 3 rd
Modul Scientific-research aspects: WoS&CC, Sarajevo, septembar 2010.
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T-9 (OTHERS)

I. RESEARCH PROJECTS

1. Analiza trZidta proizvoda ,Konjuh“-a Zivinice, Ekonomski institut Sarajevo, Sarajevo, Juli 2012.

2. Biznis plan za projekt primarne poljoprivredne proizvodnje i proizvodnje mesa na podrucju
Bugar, opcina Biha¢, Ekonomski institut Sarajevo, Sarajevo, April, 2011.

3. Restrukturiranje kantonalnog javnog preduzecda za dospodarenje drzavnim Sumama
~Sarajevo-Sume"” doo Sarajevo, Ekonomski institut Sarajevo, Sarajevo, Juni, 2011.

4. Studija izvodljivosti prodaje dionica vlade FBiH u Bosnalijeku dd Sarajevo, Ekonomski institut
Sarajevo, Sarajevo, April, 2011.

Il.  OTHERS

1. Ali¢, A. (2010), Convergency of marketing needs in the European Union: a framework for
applying European concept of international marketing, Master Thesis, mentor Anto Domazet
PhD, School of Business of University Sarajevo, Sarajevo.

2. Academic advices (Master Thesis and Diploma Papers).



